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A WORLD of possibility awaits
four South Australian start-ups
that have made the final cut for
the inaugural Asia Pacific Tech-
stars program.

It is to be conducted in Adel-
aide over the next 13 weeks and
is focused on defence and se-
curity technology.

The SA companies included
in the top 10 will be joined by
four international start-ups and
two from interstate.
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A MULTI-million dollar invest-
ment by the largest supplier of
military vehicles to the Australian
Defence Force, is set to generate
huge job growth in a small, indus-
trial pocket of Adelaide’s eastern
suburbs.

Magill's Supashock has joined
forces with defence giant Rhein-
metall, whose global head of ve-
hicle systems, Ben Hudson, says
the advanced manufacturer can
become a $100 million business.
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DEVELOPING SENSES:
Three-year-old Jude
Hepworth-Smith, left,
with Kid Sense founder
Joanna Buttfield, Jude’s
mum Bess Hepworth and
Kid Sense managing
director Conor McKenna.
Picture: KERYN STEVENS/AAP

GIVING a helping hand to more
children like Jude Hepworth-Smith, 3,
is the grand ambition of Unley-based
Kid Sense Child Development.

The paediatric occupational therapy
and speech pathology service and 2017
Telstra Business Award winner intends
to open 30 centres nationally by 2025,
employing 380 staff.

It will start by raising more than $3
million for six new centres in Adelaide.
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RECORD interest is anticipated
around the sale, by auction, of a
fully-leased site on the eastern
fringe of the Adelaide CBD.
The Parkside Medical Precinct
goes under the gavel next month.
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